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Employee Engagement

Engaged

Precedent: DAIRY FARMERS OF AMERICA
Tq |

Actively
Disengaged

e e

of Workers : - _— o oy staleé: " :
Are Not Engaged at Work Disengaged ' > _ _ TN TR B | .le .nn...!-.......ﬁ!‘_ﬁi 1
- o - .'-- o o i ‘._;:: 5 m g :!.11 ‘. "o i "
ESSIENTIALS OF EMPLOYEE SATISFACTION: ONLY 32% OF AMERICA'S WORKFORCE IDENTIFIES THEMSELVES
| SOCIAL COHESION AS ENGAGED AT THE OFFICE, WHICH TRANSLATES TO AN
 PERCEIVED SUPERVISORY SUPPORT ESTIMATED $500 BILLION EVERY YEAR IN LOST PRODUCTIVITY.
. INFORMATION SHARING
. COMMON VISION, GOALS AND PURPOSE WITH UP TO 80 PERCENT OF A COMPANY'S EXPENSES COMING

FROM HUMAN RESOURCES, EMPLOYEE ENGAGEMENT PLAYS A

. EXTERNAL COMMUNICATION MAJOR ROLE IN A SUCCESSFUL BUSINESS.

. TRUST -MORE THAN 75 PERCENT DFA

EMPLOYEES PROVIDED INPUT IN THE
DESIGN OF THEIR NEW WORKSPACE-
TRANSITIONING FROM A PREVIOUS
WORKPLACE OF 76 CLOSED OFFICES TO
A FLEXIBLE SPACE PLAN WITH ONLY 10
PRIVATE OFFICES AND MORE THAN 100
MEETING SPACES FOR 500 PEOPLE, THE
NEW OFFICE PROMOTES COLLABORATION.
-ALL THE MATERIAL SELECTIONS AND
INSTALLATIONS THROUGHOUT THE

HOW CAN DESIGN HELP THIS?

-INCORPORATING A BRAND'S DNA CAN BE EFFECTIVE IN ENABLING
SOCIAL CONNECTIONS, SHARING INFORMATION, AND BUILDING
COMMUNICATION AND TRUST.

IMPLICATIONS OF BAD EMPLOYEE ENGAGEMENT:

-A BAD ATTITUDE IS CONTAGIOUS,

STATISTICS SHOW THAT EMPLOYEES THAT
SIT NEXT TO TOXIC NEIGHBOURS CAN Highly engaged emplayses are -PERSONALIZATION ALLOWS USERS TO DECIDE WHAT THEIR

EXPERIENCE A "SPILLOVER EFFECT" 8h %*‘“‘ '“‘:‘F‘:’h'““ SURROUNDINGS AND WORK SETTINGS WILL LOOK LIKE, HELPING ELEVATE PROJECT SHOWCASES THE PRODUCT
t Iﬂifcnmpaﬂiﬁt an their THEIR SATISFACTION. THAT BRINGS IT EMPLOYEES TO WORK
-COMPANIES LOOSE THE LOYALTY OF THEIR disengaged counterparts. CACH DAY THESE DESION DETALS LELF

EMPLOYEES REALIZE THEIR COMMITMENT
AND COMMON GOAL IN DELIVERING
QUALITY PRODUCTS TO ITS CUSTOMERS7

EMPLOYEES. _CREATING A VARIETY OF WORK ZONES CAN FACILITATE TEAM WORK,

_ -



DeSi gn Prob[em Design Needs:

- COLLABORATIVE SPACES AND MEETING ROOMS
- LEISURE SPACES FOR BREAKS
THEIR COLLABORATIVE OFFICE CULTURE. - INCLUDING COFFEE BAR
- SEATING AREAS
- ACTIVITY/EXERCISE AREAS
- DINING AREA WITH SEATING
WORKING IN GREEN CERTIFIED OFFICES - OPEN DESK SPACES FOR COLLABORATIVE WORK

- PERSONAL AND CUSTOMIZABLE WORK DESK

CREATE A SUSTAINABLE OFFICE SPACE WHICH
INCORPORATES PATAGONIA'S VALUES AND REFLECTS

What is Patagonia?

PEOPLE'S CLIMATE MZ2VEMENT

PATAGONIA IS AN ENVIRONMENTALLY CONSCIOUS BRAND WHICH
STRIVES TO MAKE SAVING THE ENVIRONMENT THEIR PRIMARY
MISSION. THEY PRODUCE ATHLETIC WEAR AND GEAR FOR A VARIETY
OF OUTDOOR SPORTS THAT ARE ABOUT IMMERSING ONESELF IN THE
ENVIRONMENT INCLUDING ROCK CLIMBING, HIKING, BIKING, SURFING,
ETC. THEY TAKE A MINIMALIST APPROACH TO DESIGN AND FOCUS
ON SIMPLICITY AND UTILITY WHEN IT COMES TO DESIGINING THEIR
CLOTHING, SOURCING SUSTAINABLY AT EVERY OPPORTUNITY.

e =—__ |

WE RESIST. 'WE BUILD. WE RISE.

patagonia

P 26%  30%
boost in fewer sickness

STANCE IN THE LOCAL COMMUNITY: cognition related absences

PATAGONIA BELIEVES THAT WE ARE ALL LOCALS AND EMBRACES THE GLOBAL
COMMUNITY. THEY DONATE SMALLER AMOUNTS OF MONEY ($5,000-15,000) TO
HUNDREDS OF NON-PROFIT ORGANIZATIONS ANNUALLY.

ENVIRONMENTALLY RESPONSIBLE DESIGN:

EVERYTHING THEY PUT INTO THEIR PRODUCTS IS SUSTAINABLE WITH SOURCING,
PRODUCTION, AND DISTRIBUTION. THEY SEEK NOT ONLY TO DO LESS HARM, BUT
MORE GOOD. o e S
CULTURAL AND SOCIAL ASPECTS: T TR SEoag O TOXIC DYES

Physiological

IMPORTANCE OF OUTDOOR CULTURE AND FOCUSING ON ACTIVISM WITHIN THE SR

COMMUNITY AND ENVIRONMENT. HIGHLY COLLABORATIVE OFFICE CULTURE. e T b “Our values reflect those of a business started
WORK METHODS: ( AL e L T B UENT. :

COLLABORATIVE SPACES AND PLACES TO SOCIALIZE AND DISCUSS IDEAS. - R ey 19 _ by a band of climbers and surfers, and the
IMPORTANCE OF CUSTOMIZING YOUR OWN WORK AREA AND HAVING LARGER ¥ = ¢ PRODVCES minimalist style they promoted. The approach

OPEN SPACES TO LAY OUT WORK AND VIEW PRODUCTS. | g s F 2 5% -
OFFICE CULTURE: N o .

W T P we taRe toward product design demonstrates a
VERY LAID-BACK, FRIENDLY OFFICE CULTURE THAT ENCOURAGES HOBBIES AND ';T" 5 : : i LESS bias for simplicity and lltility.”

'~ 30% LESS
ENERGY 9

OUTDOOR ACTIVITIES.

8




Potential Users

The "Dirtbag"

SOMEONE WHO IMMERSES THEMSELF IN THE
ENVIRONMENT AND SHARES A PASSION FOR THE
OUTDOORS OR SOMETHING "OUTSIDE THEMSELF"
WHETHER IT BE GARDENING, SURFING, THE OPERA,
OR COMMUNITY ACTIVISM.

AS AN OUTDOOR CLOTHING COMPANY, PATAGONIA

VALUES HIRING EMPLOYEES WHO ARE OUTDOOR-
ORIENTED AND CAN RELATE TO THE PRODUCT.

h Oy A B2

Y

X ] : h‘\‘ II__Tl_ rr.l.

Demographics

AGE: MIDDLE-AGED TYPICALLY 30-50 Y/O
GENDER: MALE/FEMALE RATIO: 60/40

HOUSEHOLD COMPOSITION: TYPICALLY FAMILIES (VENTURA, CA
HEADQUARTERS OFFERS CHILD CARE PROGRAM FOR EMPLOYEES), SOME
YOUNGER AND SINGLE ADULTS

WORK NEEDS: COLLABORATIVE SPACES, OPEN CONCEPT FOR
COMMUNICATION, SOCIALIZATION SPACES, LARGE WORK TABLES

FOR DESIGNING AND VIEWING PRODUCTS, MEETING SPACES, POTENTIAL
EXERCISE/OUTDOOR-ORIENTED SPACE REFLECTING COMPANY VALUES

LENGTH OF SHIFT: 9-5 JOB WITH FLEXIBLE HOURS MONDAY-FRIDAY

WORK/LIFE BALANCE: COMPANY ENCOURAGES EMPLOYEES TO HAVE HOBBIES OUTSIDE
OF WORK ESPECIALLY THOSE WHICH ARE OUTDOOR-ORIENTED, WANT EMPLOYEES TO
FIND INSPIRATION IN NATURE

INTERESTS: HIKING, ROCK CLIMBING, SURFING, GARDENING, SUSTAINABILITY,
ENVIRONMENTAL ACTIVISM, PASSIONS FOR THINGS OUTSIDE THEMSELF

10

User Journey

L:ict mOorming
il ep



STy

iration Board

Insp



Site HiStOl’Y Site AnaIYSis SAVANNAH, GEORGIA
3 | r j 'W"“'*gm_‘_iihﬂ"II- .IFTI

J’E %@ - : #j';"t ' PARK SPACES

ij ' /;; . RIVER

= HIGH TRAFFIC

ORIGINALLY BUILT AS

PART OF THE CENTRAL

OF GEORGIA RAILROAD
COMPLEX AND WAS
COMPLETED IN 1887.

ol 7 | W, o
. k Iy o = 229 MARTIN LUTHER KING JR. BLVD.

HOUSED COMPANY |
OFFICES. |
. I . ®  — MEDIUM TRAFFIC
THE DESIGN SHEDS, = o 7 s HIGHWAY

e e ¢ PUBLIC TRANSPORTATION
EICHBERG WERE BUILT . o
BEFORE IN 185%3.
o @® PUBLIC PARKING

CURRENTLY EICHBERG
HALL, SCAD'S
INTERIOR DESIGN
AND ARCHITECTURE
BUILDING.

HOTEL

229 MARTIN LUTHER KING JR. BLVD. SAVANNAH, GEORGIA

AVERAGE TEMPERATURE AVERAGE RAINFALL

90 7 LOCAL POPULATION: 146,444

80 I ;
70 l I l I MEDIAN RESIDENT AGE: 32.8
) I I

FEB  MAR

L0
APR  MAY JUN JUL AUG SEP  OCT  NOV DEC JAN  FEB MAR APR MAY JUN JUuL  AUG SEP  OCT NOV DEC 15

1 4 JAN

ol o

~

LOCAL WORKERS: 50,760

(@]

AVERAGE UNEMPLOYMENT: 6.2%
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Analysis:
o
Proportional Relationships, Shapes and Repetition
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Building Analysis: Building Analysis:

Mechanical, Engineering, and Plumbing

) )

L/ L/
STORAGE PHOTO
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Building Analysis:

Symmetry and Hierarchy
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Building Analysis:

Fenestrations and Sun Path
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68 min

Codes and Accessibility =

Existing Site Documentation

\ ‘{E\ 32 min 32 min 32 min Es Sl
R : 815 815 815 e 8
AN b 4 ' - W : .
$ —_
e I —
42 mi .
@ (b) © S | smn_|
_____ hinged door sliding door folding door (a) (b)
Flgure 404.2.3 centered door side (off-centered) door
Clear Width of Doorways Figure 407.4.1
Elevator Car Dimensions
,  54min J
12 max 1970 Elg
305 <
I 42 min
1065
& =
] | Figure 604.3.1 Figure 604.5.1 x < 48/
Size of Clearance at Water Closets Side Wall Grab Bar at Water Closets = (a)
180 degree turn

N
i I"-.
e B,
‘n..'__ o,
i
.-.: b
W
o
\ 3
i o K g
e \
/|

CURRENT MATERIALS: Rubber flooring, Wooden trim and finishes, drywall

22



Codes and Accessibility

8 min

elevation

>20-25 max

Figure 306.3
Knee Clearance

Figure 308.2.2
Obstructed High Forward Reach

255

Figure 308.3.1
Unobstructed Side Reach

48 min
. 30min |

(b)
parallel

Figure 305.5
Position of Clear Floor or Ground Space

34 max
1170

, 34 max

Figure 308.3.2
Obstructed High Side Reach

24

Occupancy and Human Scale

North Facade - Courtyard

i SO & —
TA@ED_ o Q00O [20000OD0EAES
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iEElEEN Ton]y 0 [CR00000000EE

East Facade- MLK Blvd
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288

South Facade - Parking Lot

25
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ACTIVELY /fovery INTO Creation

THE NOTION OF BEING ACTIVELY WOVEN INTO CREATION
WILL INVENT A SPACE WHICH SPARKS INSPIRATION FOR
THE USERS TO BECOME IMMERSED IN THEIR EVERYDAY
LIFE. THE USER'S WORK LIFE WILL COMPLEMENT THEIR

VARIOUS PERSONAL ADVENTUROUS HOBBIES. BY EMBODYING
A PLAYFUL FUNCTIONAL DESIGN WHILE INCORPORATING

MOMENTS OF CONNECTION BETWEEN HUMAN AND NATURE,
THIS SPACE WILL EMPHASIZE THE ORGANIC FORMS. THE

INTERWOVEN ASPECTS OF NATURE, "WORK"™ AND THE
OUTSIDE LIVES OF THE EMPLOYEES WILL ENHANCE THE
HARMONIOUS SPACE.

Model Photography

31



Program

RECEPTION / LOBBY
MAIL ROOM

SERVER ROOM
CONFERENCE ROOM
CIRCULAITON STAIRS
RESTROOMS
REFRESH STATIONS
BREAKROOM / CAFE
COPY / SUPPLY ROOM
BREAKOUT SPACES
GENERAL CIRCULATION
QUIET ROOMS
DESIGN TEAM

HR

T

BALCONY

Ajacency Matrix

> (0/1) LI % é
m 2 — 2 L O | |«
z SIE| 813|283
:, > |y ; < |~ E (Etf) T |le |=
515 é > > 5 2 CZD 5 = © % N
218 Uz ||z |2 |® 2|4 |2 |- >
Tle | HE| 22D E ]2 |8 z 5
Ol Lyl (3l le (< |>|< |yl |8 O
Ol |Ix | L |lg ||k |W|lxjw | |= |» _
W | < |l w|lo|=E= |Ww|lw|lxx O |x |Ww|[D |w |x = | <
¥ | > |wnw|lo |l |lxx|lx | o|lo o[l |||l | om
RECEPTION / LOBBY O 0000 O ® O
MAIL ROOM Ol O O
SERVER ROOM O
CONFERENCE RooM| (D) OO0 O O o0
CIRCULAITON STAIRS| () O O|@ |00|0|0
resTrRooMs| O OO O ollelle,
REFRESH STATIONS| () O O O|0|0
BREAKROOM / CAFE | () O @) O OlI000
COPY / SUPPLY ROOM (@) O O OO0
BREAKOUT SPACES| () OO0 O
GENERAL CIRCULATION| @ | O ol JIolI® O (@
QUIET ROOMS ®
DESIGN TEAM ® O|0000O O
HRIO | O ® O 00|0|0 O
T o |0]/0/0|0|0 @
BALCONY O (@) X )

SAME

DIRECT ADJACENCY

CLOSE ADJACENCY

RELATIVE ADJACENCY

NO ADJACENCY
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Bubble Diagram

DIRECT ADJACENCY = == == PUBLIC SPACE GENERAL SPACE

CLOSE ADJACENCY = PRIVATE SPACE GROUP SPACE

RELATIVE ADJACENCY — WORK SPACE IN HOUSE SPACE

***°° EXTERIOR SPACE PERSONAL SPACE

PRIVATE SPACE

QUIET ROOMS
COPY/
SUPPLY MAIL ROOM ~R
o8N
OTHERS , \
ROOM J I LOUNGE | ™~ —
/ \ - =~
\» l. ” ~
SERVER COLLABORATIVE I \
SPACE IBREAKROOM Nl / \
CAFE '
/ I \
N\ | LOBBY ]
/ k / N
— - RS
7 N
/ \
- b / )
== \ ENTRY h
RECEPTION ) S S
00000"..(‘......°'°'00.. ~—__’ Sea--”
° e,
..
. OUTDOOR SPACE .
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Bllbble Diagram — = = PUBLIC SPACE

= PRIVATE SPACE
— WORK SPACE
® ¢ * * EXTERIOR SPACE

L GENERAL CIRCULATION

coPY/ MAIL ROOM

=

SERVER

SUPPLY

GENERAL SPACE
GROUP SPACE

IN HOUSE SPACE
PERSONAL SPACE

PRIVATE SPACE

[ ]
® e OUTDOOR

“7/ \\

LOBBY

- ",//.
" . 8 m
o}
[ . .
" y
s ~
I~ .
/ \ COLLABO
} COLLABORATIVE
| LOUNGE RATIVE T
\ Y/
A N Y 4
| S’
I b — — ) —— - p— p— p— — p— b — p— p— p— ) —— - — |
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Bubble Diagram

L L
SERVER STORAGE
-~
y b

PUBLIC SPACE
PRIVATE SPACE

WORK SPACE
EXTERIOR SPACE
GENERAL CIRCULATION

GENERAL SPACE

GROUP SPACE

IN HOUSE SPACE
PERSONAL SPACE
PRIVATE SPACE

[ — [ —1 O ]
see . JUTOOOR e i TN
o [ | [ | r h | r | r | r | _ [ | L \ MOTHERS
T ,‘ - ~\ CAFE ROOM
\/ \ v RR Y
L < _
! > aifICOPY/ SUPY:  uaiL RoOM v
' entry I LOBBY i omee T HR MARKETING == PLY
\ I RR QUIET§ROQMS
7 \ / 1\ Y Yé >
f
] S, = g 8 4 = VN [ N | f ™1 ] I'—'. o) o)
4 — L g Q 7 u
- ~ UP
. ,/“ \'\ 8 . E - 1 1 I ﬁ):l 1 !11
=y
/ ” N
COLLABORA- Y 4
| LOUNGE TIVE Y
\ SPACE DESIGN [TEAM CONF
\ / I BREAKROOM / CAFE
N ’ \
-~ m
—— T ) —— - . . . \
~ - e V' 4
S Ce—

patagonia

Bubble Diagram

L L
SERVER STORAGE
-~
y b

PUBLIC SPACE
PRIVATE SPACE

WORK SPACE
e o o o

EXTERIOR SPACE
GENERAL CIRCULATION

GENERAL SPACE
GROUP SPACE

IN HOUSE SPACE
PERSONAL SPACE
PRIVATE SPACE
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- DESIGN
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Bubble Diagram

L & ™LA

SERVER

%

LOUNGE |

\

OUTDOOR

/
=7

r

LOUNGE COLLABORATIVE | LouncE | T, FINANCE
\ / SPACE ]
\ 4 \ /
N\ a s = [ ] [ n
~ S 5
[ | | a ] a
DESIGN COLLABORATIVE || COPY/ HR
TEAM SPACE SUPPLY

MARKETING

PUBLIC SPACE
PRIVATE SPACE

WORK SPACE
EXTERIOR SPACE
GENERAL CIRCULATION

B GENERAL SPACE
I GROUP SPACE

IN HOUSE SPACE
PERSONAL SPACE

PRIVATE SPACE

al

—T
Fl MOTHERS
RR
ROOM /.'._'E -
— ] I

1 £ /
I

\
\

(o]

COFFEE

,"\ SN

V4 \

\ [BREAKROOM /
\. CAFE
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I

MAIL ROOM
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[

COLLABORA-
TIVE

SPACE

]
=’

LOBBY

—_—1 =t =t =t = =t =t =t 1 =

Jr— ) )
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I Bk |1

STORAGE
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Bubble Diagram

v g
SERVER STORAGE
-~

PUBLIC SPACE

PRIVATE SPACE

WORK SPACE
EXTERIOR SPACE
GENERAL CIRCULATION

GENERAL SPACE
GROUP SPACE

IN HOUSE SPACE
PERSONAL SPACE
PRIVATE SPACE

[ — [ — O ]
.. OUTDOOR . PR
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Final Bubble Diagram

OUTDOOR
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=
4
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1 7~ , 7 N \ ,/’ “s\
] \ ’ \
I entry B LOBBY B Lounce 1
\ 1
I I\ / ’
ST A1 N e

Jrecerl

-‘_/ n
1
I Lounce |
]
| ]
| -’

SERVER

STORAGE

i

/ \
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— WORK SPACE
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i
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]
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70N
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Parti Diagram

CONF
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= DESIGN
TEAM
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Parti Diagram

Block Diagram

42
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Block Diagram

SERVER

STORAGE

{4

GENERAL CIRCULATION

QUTDOOR
e T . S — T — T B e Tt — il | Y
: LOUNGE
1 BREAKROOM / QUIET ROOMS
I.T. FINANCE CAFE
A 4
ENTRY LOBBY LOUNGE ! MAIL ROOM
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Y = q jL’ I ~
= u Y o v | EY u
CONF LOUNGE [ A @iz "/
= = . n ™ , ﬁ ° I EB:I 1 I1A
COPY/ \I—I
l[ v SUPPLY CONF DESIGN COLLABORATIVE
TEAM SPACE
LOUNGE ICOLLABORATIVE coL
SPACE = DESIGN L ABO-
] HR OPERATIONS A MARKETING COLLABORATIVE TEAM RATIVE
SPACE
I.. SPACE
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NAME

MANUFACTURER

NAME

NUMBER

DESCRIPTION

LOCATION

UP-0l

DESIGNTEX

ELECTRIC
CITY

3960-904

CONTENT

100% POLYESTER

FINISH

CRYPTON

BACKING

AcCRYLIC , FLUID BARRIER

ON CHAIRS IN CONFERENCE AND CAFE

UP-02

DESIGNTEX

SCHISM

3952-40I

CONTENT

100% ACRYLIC (SOLUTION DYED, SUNBRELLA)
FINISH

STAIN REPELLENT , WATER REPELLENT
BACKING

ACRYLIC , NON-WOVEN

CLEANING

ON CHAIRS IN LOBBY.

UP-03

HOLLY HUNT

ROMEO:
CHESTNUT

9376/135

CONTENT

DNA: 10% POLYESTER, 20% CELLULOSE, 30% CELLU-

LOSE (POSTCONSUMER RECYCLED), 40% LATEX
FINISH

STAIN REPELLENT

CLEANING

WATER-BASED (W)

WORKSPACE CHAIRS AND WINDOW SEATS

WC-0lI

DESIGNTEX

HESTER

6692-70I

CONTENT

DNA: 10% POLYESTER, 20% CELLULOSE, 30% CELLU-

LOSE (POSTCONSUMER RECYCLED), 40% LATEX
FINISH

STAIN REPELLENT

CLEANING

WATER-BASED (W)

WALLS IN WORKSPACES

CC-0l

CARNIGE

COLETTE
COUTURE

6281 817

SOLUTION: ACOUSTICAL PANEL TEXTILE
CONTENTS: 100% XOREL (85% BIOBASED PE, I15%
PE)

CEILING THROUGHOUT

84

NAME | MANUFACTURER| LUMINAIRE |SYMBOL | LINE DRAWING |  PHOTO LAMP | WATTAGE| LUMENS | # OF LAMPS
LT-o1 | RICH BRILLIANTI agova i | O LED | 8.5W | 700LM 17
WILLING
- i
LT-02  |RICH BRILLIANT| AkovA 22 O N LED | 85W | 432LM 5
WILLING 1 =
RICH BRILLIANT
LT-03 e HOIST O LED | 8.5W | 655LM 2
;‘1 f
LT-04 | RICH BRILLIANT| VISITS 3| ¢\ LED | 3.5W N/A 2
WILLING
LT-05 | RICH BRILLIANT|  cENTRO O —— R LED 30w 2000LM 115

WILLING
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