patagonia




WHO IS
atagonia




atagonia

IS AN ENVIRONMENTALLY CONSCIOUS BRAND WHICH STRIVES TO MAKE SAVING THE
ENVIRONMENT THEIR PRIMARY MISSION. THEY PRODUCE ATHLETIC WEAR AND GEAR FOR A
VARIETY OF OUTDOOR SPORTS THAT ARE ABOUT IMMERSING ONESELF IN THE ENVIRONMENT
INCLUDING ROCK CLIMBING, HIKING, BIKING, SURFING, ETC. THEY TAKE A MINIMALIST
APPROACH TO DESIGN AND FOCUS ON SIMPLICITY AND UTILITY WHEN IT COMES TO DESIGINING
THEIR CLOTHING, SOURCING SUSTAINABLY AT EVERY OPPORTUNITY.




"OUR VALUES REFLECT THOSE OF A BUSINESS STARTED BY A
BAND OF CLIMBERS AND SURFERS, AND THE MINIMALIST STYLE
THEY PROMOTED. THE APPROACH WE TAKE TOWARD PRODUCT
DESIGN DEMONSTRATES A BIAS FOR SIMPLICITY AND LRTILITE."

"AT PATAGONIA, WE APPRECIATE THAT ALL LIFE ON EARTH
IS UNDER THREAT OF EXTINCTION. WE AIM TO USE THE
RESOURCES WE HAVE- OUR BUSINESS, OUR INVESTMENTS, OUR
VOICE AND OUR IMAGINATIONS- TO DO SOMETHING ABOUT IT."



The "Dirtbag"




HEADQUARTERS IN
savannah,ga




savannah,ga

IS THE PERFECT PLACE FOR PATAGONIA'S NEW HEADQUARTERS, THIS "WALK-ABLE" CITY

OFFERS MANY OUTDOOR ACTIVITIES, DUE TO ITS LOCATION NEAR THE BEACH AND PARKS

LOCATED THROUGHOUT THE CITY. PATAGONIA WORKERS WILL THRIVE IN THE SAVANNAH
ATMOSPHERE AND WILL FIND MANY OPPORTUNITIES FOR ADVENTURE.







CONCEPT:




THE NOTION OF BEING ACTIVELY INTERWOVEN INTO CREATION WILL INVENT A
SPACE WHICH SPARKS INSPIRATION FOR THE USERS TO BECOME IMMERSED IN THEIR
EVERYDAY LIFE. THE USER'S WORK LIFE WILL COMPLEMENT THEIR VARIOUS PERSONAL
ADVENTUROUS HOBBIES. BY EMBODYING A PLAYFUL, FUNCTIONAL DESIGN WHILE
INCORPORATING MOMENTS OF CONNECTION BETWEEN HUMAN AND NATURE, THIS SPACE
WILL EMPHASIZE THE ORGANIC FORMS. THE INTERWOVEN ASPECTS OF NATURE, "WORK"
AND THE OUTSIDE LIVES OF THE EMPLOYEES WILL ENHANCE THE HARMONIOUS SPACE.







QUIET ROOMS
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